GEORGIA
PEANUT %

COMMISSION

ANNUAL REPORT

WWW.GAPEANUTS.COM



2019-2020 2020 GEORGIA

PEANUT CROP
BOARD OF DIRECTORS

810

THOUSAND

ACRES PLANTED .

oG
DISTRICT 1

800

THOUSAND

) Tim Burch - Newton
Executive Board, GPC
/( E& Communications Chairman, GPC

Board Member, Aflatoxin Taskforce &
Export Committee, APC

J ACRES HARVESTED

&Y AVERAGE YIELD EEELL,-
Andy Bell - Climax
Advisory Board, GPC

Chairman, NPB ) . o .
Source: USDA National Agricultural Statistics Service

Armond Morris - Tifton

Chairman, GPC

Board Member & Peanut Butter For
the Hungry Committee, APC

Rodney Dawson - Hawkinsville
Treasurer, GPC
Board Member, APC

~ Carl Mathis Dixon - Alapaha David Reed - Pinehurst
Advisory Board, GPC Advisory Board, GPC

Donald Chase - Oglethorpe

Executive Board, GPC

Research Chairman, GPC

Board Member & Sustainability Taskforce Chairman, APC
President, TPRF

| Vice Chairman, GPC
Promotions Chairman, GPC
Chairman, SPG

Board Member & Peanut Grading
Taskforce, APC

Advisor, TPI
Andy Owens - Newington Neil Lee - Bronwood
Advisory Board, GPC Advisory Board, GPC

John Harrell - Whigham

GFB Representative
Advisory Board, GPC

Tom McCall - Macon
GFB President
y  Advisory Board, GPC

Larry Cunningham - Quitman
NPBPA Representative
Advisory Board, GPC

*APC (American Peanut Council)

NPB (National Peanut Board

SPG (Southern Peanut Growers)

GFB (Georgia Farm Bureau)

NPBPA (National Peanut Buying Points Association)
TPRF (The Peanut Research Foundation)

GEORGIA PEANUT | ANNUAL REPORT TPI (The Peanut Institute)




Without a doubt, the year 2020 has been a challenge on many
fronts. As chairman of the Georgia Peanut Commission and a
fellow peanut farmer, | have witnessed the resiliency of our
farmers, our industry and our communities. As a farmer, we

face many challenges and we continue to rise up and meet them
year after year. | want to thank you for growing a nutritious crop

that is continuing to feed a hungry population; locally and abroad.

And thank you for your continued support of GPC and its mission:
research, promotion and education. These program areas directly
impact on-farm profitability and success. Without your support,
GPC would not be able to make the impact it does.

When reviewing
program areas,
GPC continues to
allocate funding
to projects it feels
best benefits the
farmer. More than
40 percent of the
allocated budget is spent on research, where we continue to
support a variety of research projects. These projects directly
impact on-farm production practices and help to find solutions to
the issues you face. Some new areas of interest include an
additional focus on seeking resistant sources to leaf spot and
TSWYV through genomics, as well as planter efficiency and
emergence. A focus is still placed on the areas of disease,
entomology, weed management, economics and others. You

can see a list of projects for each area on the research page

of this report.
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In the area of promotion, we have had to pivot quite a bit. With
most all in-person events canceled for the year, we have sought
new ways to share the peanut message and encourage
consumption. Virtual meetings, online advertising and an
increased social media presence are just a few ways we have
worked to reach consumers though this challenge. The peanut

These program areas directly impact on-farm profitability and
success. Without your support, GPC would not be able to
make the impact it does.

has done a little of its own promotion this year by being an
affordable, nutritious product. Per capita consumption is at an
all-time high and we are optimistic for continued growth.

We have worked to continue providing education material to our
farmers, legislative officials and youth during a “virtual” year. The
UGA Cotton Peanut Field Day was held online for the first time,
we hosted webinars with U.S. Reps. Sanford Bishop and Austin
Scott on COVID relief and we developed new education material
for parents and teachers; all with the intent of providing info in a
format that could be accessed remotely. Living in an online world,
the need for updated videos to tell your story has increased, so
we have worked
to build a library of
footage for various
projects that arise
throughout the
year.
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The Georgia
Peanut Commission board and staff appreciate your support
and the opportunity to serve you. Please take a moment to read
through this report for a more in-depth description of how that
has been done over the past year. As always, we would love to
hear from you. If you have questions, comments or concerns,
please let us know.

May you have a blessed 2021!

%’W %f?’%

Chairman, GPC
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There is little doubt 2020 will occupy the place in my mind where
drought years, space shuttle explosions, 9/11 and other such
events reside; lest | ever forget.

We plan a budget and marketing plan each year with the best
intentions to fund research, education and promotion programs
to benefit you, the farmer. We work the rest of the year to carry
out what we planned in the spring. It is nothing you don't
understand and do on your farm. You know sometimes the plans
you make in the spring save to change as the season progresses.

We had a lot of
those occurrences ‘ ‘
in 2020 and even
into 2021. When
COVID hit, we had
a couple teams

in Atlanta for two
separate
promotions, which were canceled right before they were to
happen. It was the first two of many dominoes to fall.

Fairs, festivals, food shows and farmer gatherings all went by the
wayside. The Southern Peanut Growers Conference was
postponed for a year just three weeks before it was to happen.
More recently, restrictions on the meeting space caused the
postponement of the Georgia Peanut Farm Show a little more
than a month before it was set to take place.

We had to redesign the way we do business in the face of
significant change. For example, food boxes began to be
distributed in the spring and we worked with the distributing

| never take for granted how hard you work for your money, and

we want to follow that example by working hard with your money
to make it a good investment; one which returns dollars to you. ’ ’

companies to have peanut butter included. Our staff sought new
opportunities in advertising and | had to learn new terms like
“geofencing,” which is targeting consumers in places like a
supermarket to influence purchasing decisions. We pushed
harder for more bid requests from the government for peanut
butter purchases. Peanut butter processors across the nation
were running at capacity, which is good because peanut butter is
our largest purchaser of the peanuts you grow.

At the same time, we couldn't let up in Washington, so we found
a way to get peanut farmers included in the COVID relief and
disaster

assistance
programs. | think
it is also significant
to recognize the
importance of the
Peanut Program
to you in the face
of these challenging times. | never take for granted how hard

you work for your money, and we want to follow that example by
working hard with your money to make it a good investment; one
which returns dollars to you.

As | look forward to 2021, | see better coommodity prices across the
board, a strong consumer demand for peanuts and hope for a
better year on the farm. | appreciate you allowing myself and our
staff the opportunity to serve you and commit to never break the
trust you place in us.

Praying for God's blessings on you and your family.

L Koehler

Executive Director, GPC
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*Includes National Peanut Board & GPC funds
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The Georgia Peanut Commission is an active member of the
Southern Peanut Farmers Federation (Georgia, Alabama, Florida
and Mississippi growers) and the U.S. Peanut Federation (growers,
buying points and shellers) on key peanut policy issues. Priorities
for this past year included:

- Education of Members of Congress and the Administration on
top peanut policy issues
- U.S. Department of Agriculture (USDA) Feeding Program
Purchases
- Payment Limits
- Research
. Trade “
The GPC worked
with the USDA
to successfully
resolve payment
limit regulatory
changes that directly impacted peanut family farmers. In
addition, the GPC conducted educational initiatives at USDA
regarding increased participation of peanut butter in federal
feeding programs.

With regard to grower concerns about aflatoxin, the GPC worked
with the U.S. Congress and USDA's Agricultural Research Service
(ARS) to establish a new aflatoxin research project at the ARS's
Peanut Research Laboratory in Dawson, Georgia. This project will
also involve Fort Valley State University’s agricultural research
team.

The GPC has begun discussions with key congressional members
involved in Agriculture on the importance of the U.S. peanut
program to Rural Georgia and other states.

One of the hurdles for increased peanut sales in Europe has
been the barriers put in place by the European Union. The GPC
has been working with the U.S. Peanut Federation on resolving
European Union aflatoxin concerns. Both USDA and the Office of
the U.S. Trade Representative have been working with the GPC
and the U.S. Peanut Federation to resolve what has now become
a multi-year issue for the peanut industry.

Congress will begin consideration of the 2023 Farm Bill during
2021. With the changes in the November 2020 elections, Georgia
has a new Chairman of the House Agriculture Committee,
Chairman David
Scott.

U.S. Congressman
Austin Scott will be
the Ranking
Member of the
General Farm
Commodities

and Risk Management Subcommittee on the House Agriculture
Committee. U.S. Congressman Rick Allen is also a member of
the Committee. U.S. Congressman Sanford Bishop continues as
Chairman of the Subcommittee on Agricultural Appropriations.
Chairman Bishop has been the leader on aflatoxin research
assistance for the peanut industry. U.S. Senator Raphael Warnock
of Georgia is a new member of the U.S. Senate Agriculture
Committee. The GPC has begun discussions with key
congressional members involved in Agriculture on the
importance of the U.S. peanut program to Rural Georgia and
other states.

13

The Redding Firm




RESEARCH

THE FOLLOWING RESEARCH PROJECTS WERE FUNDED DURING FISCAL YEAR 2019-20.

BREEDING & GENOMICS WEED MANAGEMENT

PLANTER EFFICIENCY & EMERGENCE

ECONOMICS & MARKETING

DISEASE CONTROL
COUNTY AGENT PROGRAMS

ENTOMOLOGY

PHYSIOLOGY

SUSTAINABILITY
CONSERVATION

HARVEST

ADDITIONAL FOCUS

UTILIZATION
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30%
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1.06 Million

Impressions with Atlanta
Braves Radio Advertising

118+ Million
Impressions with Small
4+ Million Town Big Deal Project

Impressions Through Digital
& Online Advertising
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37,452
jars of Peanut Proud
peanut butter donated

1.7+ Million
Impressions with
March and November
#FoodieChats
Twitter Parties

ket souent "m::#"; GEORGIA
peanuts distributed JEROTEN (a) \(:)/ PEAN”T ‘

7.6 Million

Impressions with
Digital Billboards in Atlanta
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EDUCATION
& COMMUNICATIONS

7%

of funds allocated

Nearly 1,000
Views of Virtual UGA Cotton
& Peanut Research Field Day

2020 UGA COTTON & PEANUT
RESEARCH FIELD DAY
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60,000+
Copies of SEPF
Distributed Annually

PEANUT FARMER

2020 4§
Peanut Variety
Guidebiaoki 4 o

29% 10% 53% 30% 6%
growth* growth* growth* growth* growth*
12,900+ 3,300+ 2,300+ 730,000+
2020 likes S followers followers views 170+
2020 2oy 2020 followers
1,600+ 3,200+ B~
likes followers y il 602,000+
2019 2019 followers o 170+
2019 views Pl
10,000+ 3,000+
e . 1,500+
likes followers " 561,000+ 160+
A0 298 Pl followers views followers

* Over the course of two years.

New Children’s Book

1,300
Copies Distributed

-

Zimanda Radle.
lsstratedt t Michielle Weber

New Website Launched

17,000+
Users Visited in 2020
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SPREAD
THE LOVE

?" Donate Today
to Help
Food Banks
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B New Visitor M Returning Visitor
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JANUARY

FEBRUARY

MARCH

MAY

CINEMA PROMOTION
COMMERCIAL
327,000+ IMPRESSIONS
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PEANUT BUTTER & JESUS
COMMUNITY SERVICE

GEORGIA PEANUT FARM
SHOW & CONFERENCE
1,600+ ATTENDEES

RESEA REPORT DAY
34 REPORTS GIVEN ON P
EDB
GPC ATTENDS ALL PEANUT COUNT?
PRODUCTION MEETIN
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{ﬁ’ FARM MACHINE
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¥ WAL News 10 _ 75000+ FAN

BTy
PROUD TO BE A FARMER
SERIES FEATURING FIVE
PEANUT FARMERS FROM

ACROSS THE PEANUT BELT

25 BASKETS SENT TO
MEDIA OUTLETS ACROSS PB&J DAY AT THE
GEORGIA FOR NATIONAL STATE CAPITOL
PEANUT MONTH e Y . .
[} ‘""5 8 . Y bl E\* Wayne Co. farmer hopes to inspire next generation
\\ “ _“ 3 | 4
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PARKER WALLACE MEDIA
[y oo R { TOUR TARGETING FIVE
[ | MAJOR TV MARKETS
IN GEORGIA

Help the Peanut Get to the
Peanut Butter Jar

DEDICATED COVID-19
RELIEF PAGE ADDED TO
WEBSITE, FACEBOOK LIVE
WITH BOB REDDING AND
LEGISLATIVE WEBINAR

NEW EDUCATION MATERIAL
DEVELOPED FOR

FOOD BANK DELIVERIES

VARITUAL LEARNING OF 15,000 SOUVENIR

PACKS, 21,600 JARS OF PB
AND 250 CANS

AND PEANU
FOR 1,50(

JOSEPH CORBETT

JUNE

THE MIMS FAMILY

INTRODUCED N VIRTUAL FFA CONVENTI
“FROM THE FIELD! OR OF STAR IN
FACEBOOK LIVE SERIES

SPONSOR OF NASCAR FOLDS OF HONOR
QUIKTRIP 500 VIRTUAL FAN ZONE

UT | ANNUAL REPORT

PEANUT PRODUCTION FILMING FOR
GPC BUDGET PLANNING - VIRTUAL LEARNING AND
MEETINGS FOR i OTHER PROMOTIONAL PROJECTS
FISCAL YEAR 2020-21




LAUNCHED NEW

GPC WEBSITE

JULY e

GPC STAFF ATTENDED VIRTUAL
FAMILY CAREER & COMMUNITY
LEADERS OF AMERICA
AND AMERICAN PEANUT
RESEARCH & EDUCATION
SOCIETY MEETINGS

FARMVIEW MARKET
PROMOTION

THROUGH THE EYES OF THE

FA
AUGUST ' INTERVIEWS AND FILMIN
georgia academy UGA COTTON AND PEANUT FIEL
of Nutrition and Dietetics
et
'Bm. Academh;l of Nutrition and Dietetics
RGIA ACADEMY OF NUTRITIO
DIETETICS VIRTUAL MEETI
PEANUT BUTTER
DONATION WITH
ATLANTA HAWKS
PLAYER, TRAE YOUNG
S STARTED GEORGIA PUBLIC
1 BROADCASTING EDUCATION
e PROJECT FILMING
jeanti
Proug
Georgia Peanuts: The Superfood to Bank On!
Georgia Peanut Bank Week IN-SUITE FOOTBALL
October 12-16,2020 PROMOTIONS BEGAN
AG TRADE TALKS FILMING
FOR SCHOOL COUNSELORS
GPC STAFF ATTENDED VIRTUAL .
GEORGIA SCHOOL NUTRITION
ANNUAL MEETING
GEORGIA PEANUT
BANK WEEK
IHEART MEDIA FA TE PIE CONTEST
AILIES
TASTE OF ATLANTA AROUND T¢
NOVEMBER HIGHLIGHTING PEANUT MENU IT
GFB MOBILE AG ERIENCE
WITH PEANUT
STATION UNVEILED

PROMOTION OF HOLIDAY
3-PACK CANNED PEANUTS

ONLINE HOLIDAY BANNER AD
CAMPAIGN
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Georgia
Peanut
Commission

P.O. BOX 967
Tifton, Georgia 31793
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WORKING FOR FARMERS SINCE 1961.
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